
 
 
 
 

 
18 

 

Journal Of Samudra Social Studies Research (jsssr) 
E-ISSN: XXXX 

Published by; 

Samudra University, Langsa-Aceh, Indonesia This is an open access article under the CC BY-SA license.  

 

  

The Role of the Easy Generation in Preserving Traditions Ahead of Eid 

Milkfish Market in Gresik Regency   

Nova Dwyanti1, Ayu Alycia Monique Erianto2, Friska Agit Aprilia 3, Dea Wahyu 

Setyowulan 4  

Social Science and Knowledge Education, Faculty of Social and Political Sciences, 

State University of Surabaya, 60231, Indonesia 

friska.23028@mhs.unesa.ac.id  

Abstract 

The Milkfish Market is an activity carried out to welcome Eid al-Fitr. The milkfish market is 

held on the last two nights of fasting, namely on the night of the 27th and 29th. The milkfish 

market has existed since the time of Sunan Giri. The celebration is a form of gratitude from 

the people of Gresik Regency to God Almighty for their success in carrying out the fast and 

showing the abilities and skills of the Gresik community in the field of milkfish farming. This 

article aims to determine the role of youth in preserving the local culture of the Milkfish 

Market. This study uses a qualitative method, namely literature. Where data collection will be 

carried out such as recording and searching for literature to be used in identifying research in 

order to explain what is obtained from the research. And by using the questionnaire method 

to collect samples and populations and using two types of variables, namely dependent 

variables and independent variables. By using this method, it is hoped that readers can find 

out the explanations we provide in this article. The results of this study can provide new 

insights into local traditions in maintaining cultural identity in the midst of globalization. 
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Abstrak 

Pasar bandeng dilaksanakan pada dua malam terakhir puasa yakni pada malam 27 dan malam 

29. Pasar bandeng sudah ada sejak zaman Sunan Giri. Perayaan merupakan bentuk rasa syukur 

masyarakat Kabupaten Gresik kepada Tuhan YME atas keberhasilan dalam menjalankan 

ibadah puasa dan menunjukkan kemampuan dan kepiawaian masyarakar Gresik dalam bidang 

pertambakan ikan bandeng. Artikel ini bertujuan untuk mengetahui peran pemuda dalam 

melestarikan budaya lokal Pasar Bandeng. Kajian ini menggunakan metode kualitatif yaitu 

literatur. Dimana akan dilakukan pengumpulan data seperti mencatat dan mencari literatur 

untuk digunakan dalam mengidentifikasi penelitan agar dapat menjelaskan apa yang didapat 

dari penelitian tersebut. Serta dengan menggunakan metode quisoner untuk mengumpulkan 

sempel dan populasi serta menggunakann dua jenis variabel yait variabel terikat dan variabel 

bebas. Dengan menggunakan metode ini diharpkan para pembaca dapat mengetahui 

penjealasan yang kami berikan dalam artikel ini. Hasil kajian ini dapat memberikan wawassan 

baru menegnai tradisi lokal dalam menjaga identitas budaya di tengah globalisasi 
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Introduction  

Culture is a human creation that is inherited from generation to generation. Culture 

includes various aspects such as knowledge, belief, art, morals, laws, customs, abilities, and 

habits obtained by various human beings as members of society. Culture is closely related to 

society, there is no culture without a multi-society and vice versa, there is no society that does 

not have culture (Shakhrani, A. W., & Kamil, M. L. (2022)). Each region must have a 

distinctive and unique culture that is reflected in various aspects of the life of the local 

community, therefore, culture is a heritage that should be preserved so that it continues to exist 

and is relevant for the next generation.    

  One of the areas that has culture is Gresik which is located in Gresik Regency, East 

Java Province, Indonesia. The name Gresik itself comes from the word giri gisik, which means 

mountain on the beach, which refers to the topography of the district on the coast. Therefore, 

Gresik is not only the capital of Gresik Regency but also an economic center and a unique and 

valuable cultural center. Gresik has a culture that is thick with elements of Javanese culture, 

which is reflected in customs, art, traditions, and local value systems. One of the existing 

cultures is the tradition of milkfish markets which is carried out ahead of Eid.    

The tradition of milkfish market is a tradition that has been passed down from 

generation to generation to welcome Eid al-Fitr. The core and peak of the milkfish market 

tradition is the traditional milkfish festival which is attended by fish farmers in Gresik district. 

The cultural meaning of the milkfish market tradition, which is a tradition that has been passed 

down and carried out with the aim of welcoming Eid al-Fitr, this tradition is a place for 

cultivators to show their expertise (Ma'rifah, R. A. (2020)). The tradition of this milkfish market 

must be preserved because it is a unique and distinctive tradition in Gresik.   

This milkfish market tradition must be preserved by the existing young generation so 

that this tradition will continue for years to come. Youth generation is a hope of the community 

and nation in preserving the culture that exists in every region in Indonesia. The role of the 

community, especially the young generation, is an important role in preserving the culture that 

exists in the culture. The younger generation is now expected to have many ideas or ways to 

preserve this tradition or cultural heritage. Without the involvement of the younger generation, 

the sustainability in preserving local culture and wisdom values as ancestral heritage will be 
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cut off and cannot be passed on to the next generation (Swari, Mirayanti, Swandewi, & 

Widnyana (2023)).  

This research aims to find out how the role of the current young generation in preserving 

the milkfish market tradition ahead of Eid in Gresik and how the current young generation will 

introduce or pass on the culture of the milkfish market tradition to the next generation so that 

the milkfish market tradition carried out during the eve of this holiday is preserved and will 

continue to exist for many years. This research is also to find out what are the factors that affect 

the younger generation in carrying out the preservation of the cultural traditions of the milkfish 

market and what are the positive and negative impacts in the participation of the younger 

generation in preserving traditions ahead of Eid at the milkfish market. The results of this 

research are expected to increase the insight of readers, especially the younger generation and 

the people of Gresik district regarding local traditions in maintaining cultural identity in the 

midst of globalization 

Method   

This article aims to understand the role of youth in preserving the local culture of the 

Milkfish Market in Gresik Regency. This article uses a qualitative method with a literature 

review approach. There are relevant journal articles and are used as secondary data sources. 

With the literature review method, the author must carry out the stages of source tracing, 

classification, data processing, displaying data, data abstraction, data interpretation, and 

conclusion. The population of this study is young people in the Gresik Regency area with a 

total of 18 people. The sample in this study is young people in Gresik Regency. The number of 

samples from this study is as many as 16 people taken from the total population. There are 2 

types of data in this study, namely primary data taken directly with questionnaires including 

knowledge of young people in the form of questions about the role of the younger generation 

in preserving traditions ahead of Eid at the Milkfish Market, Gresik Regency. Secondary data 

is taken indirectly by citing existing journals and articles. Method of data collection Respondent 

data collection is carried out by observation, namely observing and recording subjects and 

objects that are directly involved in the internal and external environment of youth in Gresik 

Regency, including: Respondents' age data obtained from filling out questionnaires, data on 

youth knowledge about milkfish market traditions ahead of Eid in Gresik Regency and data 
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obtained from filling out questionnaires about milkfish market traditions ahead of Eid in Gresik 

Regency.   

 

Results and Discussion    

Gresik City is a city that is close to the capital city of East Java, Surabaya. From this, the 

city of Gresik becomes a city that has various facilities that are almost the same as the city of 

Surabaya. In addition, Surabaya and Gresik have almost the same population density. This is 

because Gresik is an industrial city. Industrial development in Gresik Regency has improved 

the local economy.  Apart from industry, the people of Gresik Regency also benefit in 

improving their economy through a very unique and interesting culture, namely the Milkfish 

Market.   

The tradition of the Milkfish Market in Gresik Regency is one of the traditions that is 

closely related to the culture of the local community, especially ahead of Eid al-Fitr (Eid). This 

market has become one of the cultural icons that has been going on for generations and has 

become part of the identity of the Gresik people. In its development, the role of the younger 

generation is very important in preserving this tradition. The Milkfish Market is an activity that 

aims to be a form of gratitude for the success in carrying out fasting, as well as showing the 

expertise of the people of Gresik Regency in the field of milkfish farming.   

The unique and interesting tradition organized by the Gresik Regency government every 

year in the holy month of Ramadan has a very encouraging purpose for the people of Gresik, 

especially for farmers, is to preserve the local culture of Gresik itself and appreciate the pond 

farmers who have participated in organizing this festival so that they can improve the 

community's economy. These activities can be attended by various groups and people of Gresik 

themselves or outside the Gresik area.  

The existence of this culture is associated with the history of Sunan Giri who at that time 

on the last night of Ramadan was traveling and many of his followers made an impromptu 

market that sold milkfish. By means of intervention between local traditions and culture, so 

that social conditions become nuanced Islam. One of them is malem selikur or selawe (night 

21 or 25) there is a tradition of market and milkfish auction in Giri Gresik as a form of 

welcoming the night of lailatul qodar. The activity was even more lively with the celebration 

of the market and milkfish auction which is an annual tradition ahead of Eid al-Fitr.  
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The series of events at the milkfish auction were enlivened by other activities, namely 

the banjari festival, Gresik culinary competition, SME bazaar stand and the highlight of the 

event as well as closing with the announcement of the winners of the banjari festival and Gresik 

culinary, milkfish auction and handing over prizes. So it can be concluded that the tradition of 

milkfish auctions is a series of milkfish markets and other activities, where to enliven it, the 

government holds milkfish auctions with the aim of attracting the public.  

At the Milkfish Market activity, all the people of Gresik Regency spilled out to enjoy the 

crowd, from children to adults. The main event at the Milkfish Market activity is the Milkfish 

auction. The milkfish that will be auctioned range from medium-sized to large-sized milkfish 

or salt. Through the activities of the Milkfish Market, there are many local wisdom values that 

can shape the character of children, including the values of hard work, never giving up, 

religious, sportsmanship, ethics when socializing with others, especially with older people, 

respecting culture and customs. Learn hard work and never give up from the Milkfish pond 

farmers as well as from traders and visitors at the Milkfish Market.   

 The motivation of fish farming participating in the milkfish market tradition has two 

sources of motivation. The first of the intrinsic motivations is the desire to maintain tradition, 

pride, passion, and ambition. The second extrinsic motivation is awards, the role of the Gresik 

Regency Fisheries Service, and reputation. Fish farmers who are not traditional participants 

have medium and low motivation, while fish farmers who participate in tradition have high 

motivation. Fish farmers are only present to enliven the event, but they actively participate by 

participating directly from the beginning to the end of the event.  

The results of our research on the Role of Easy Generation in Preserving Traditions 

Ahead of Eid Milkfish Market in Gresik Regency using quisoner research. Here is a summary 

of the results and analysis of the respondents' answers:  

Key findings  

1. Awareness of tradition   

Most respondents stated the importance of maintaining the tradition of milkfish 

markets, which are usually held ahead of Eid al-Fitr. This activity includes milkfish 

competitions, auctions, and MSME bazaars that sell various local products.   
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2. The role of social media  

Many respondents emphasized the use of social media as a tool to promote local 

festivals and traditions. They plan to use platforms like Instagram and TikTok to 

document the event and attract the attention of other younger generations.  

3. Involvement of young eration genes  

Respondents showed a desire to be actively involved in cultural activities, both as 

participants and organizers. They propose creative ideas such as holding workshops, 

collaborating with influencers, and introducing these activities in schools.  

4. Education and knowledge transfer  

Education about the importance of the milkfish market festival is considered crucial. 

Respondents argued that the younger generation should educate their friends about 

this tradition in order to remain relevant in the future.  

5. Innovation and event execution  

Some respondents suggested that the concept of the event be made more attractive 

and modern, by involving elements of art and entertainment that suit the tastes of the 

current generation. This includes holding art and culinary performances that can be 

enjoyed by all ages.  

Recommendations   

Based on the survey results, we have the following recommendations to maintain the 

milkfish market culture.  

• Use of social media: Encourage the younger generation to actively promote the 

festival through creative content on social media.  

• Educational activities: Organizing educational programs in schools about the history 

and importance of milkfish markets.  

• Influencer Collaboration: Collaborate with local influencers to raise awareness of your 

event.  

• Event Innovation: The development of a more modern event concept that is relevant 

to the interests of today's young generation.  
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These measures are expected to ensure that the milkfish market culture continues to 

survive and develop for future generations.  

Conclusion  

Culture is an important heritage that must be preserved by the younger generation, 

including the tradition of the milkfish market in Gresik, which reflects the identity and values 

of the local community. The active role of the younger generation in introducing and preserving 

this tradition is very important to ensure its sustainability and relevance in the future. The 

conclusion of this text is the importance of the role of the younger generation in preserving the 

tradition of milkfish markets in Gresik Regency, which is an integral part of local culture. By 

involving the younger generation in the preservation of this tradition, it is hoped that cultural 

values and local wisdom can continue to be inherited and remain relevant in the future  

  

Bibliography 

 

Adian, D. G. 2010. Introduction to phenomenology: Koekosan Publishers. Coomans, M. 1987. 

Man Power: past, present, future: Gramedia. Kamayanti, A. 2016. Accounting 

Qualitative Research Methodology: An Introduction to Scientific Religiosity. Jakarta: 

Yayasan Rumah Peneleh. 

AGUSTINA, V. (2019). DETERMINATION OF THE SELLING PRICE OF BUK TIBAN AND 

BUK WIWIK KRAWU RICE WITH A TYPICAL HAND JUMPUT OF GRESIK 

REGENCY: A PHENOMENOLOGICAL STUDY (Doctoral dissertation, University of 

Muhammadiyah Gresik). 

Aisyati, A. N. (2015). The function of the traditional milkfish festival at the district level at the 

end of Ramadan in Gresik District, Gresik Regency (Doctoral dissertation, 

AIRLANGGA UNIVERSITY).  

Halimatusa'diyah, S., Nugraha, A. S., & Umam, N. K. (2022). Media Tunnel Book Series 

Based on the Milkfish Market Festival for Grade IV Elementary School. Journal of 

Educational Window, 2(04), 607-612.  

https://ejurnalunsam.id/index.php/JSSSR/index
https://creativecommons.org/licenses/by-sa/4.0/
https://creativecommons.org/licenses/by-sa/4.0/


 
 
 
 

 
25 

 

Journal Of Samudra Social Studies Research (jsssr) 
E-ISSN: XXXX 

Published by; 

Samudra University, Langsa-Aceh, Indonesia This is an open access article under the CC BY-SA license.  

 

Haqqin Nazily, M. (2022). The Impact of Social Changes in the Gresik Community due to 

Industrialization in Installation Works (Doctoral dissertation, ISI Yogyakarta).  

Hikmayani, Y., & Putri, H. M. (2014). Milkfish Market Development Strategy (Chanos-chanos 

sp). Journal of Marine and Fisheries Socio-Economic Policy, 4(1), 93-104.  

Ma'shumah, H., & Tumirin, T. (2018). Disclosure of the Meaning of Price in the Milkfish 

Contest at the Gresik Milkfish Auction Tradition. JIATAX (Journal of Islamic 

Accounting and Tax), 1(1), 26-35.  

Ma'rifah, R. A. (2020). Participation of Fish Cultivators Based on Perception Factors and 

Motivational Factors in the Milkfish Market Tradition as Local Wisdom in Gresik 

Regency, East Java (Doctoral dissertation, Universitas Brawijaya).   

Mulyawan, I., Zamroni, A., & Priyatna, F. N. (2017). A study on the sustainability of milkfish 

cultivation management in Gresik. Journal of Marine and Fisheries Socio-Economic 

Policy, 6(1), 25-35.  

Manullang, J. G. (2024). The Role of the Young Generation in the Digitalization Era 

5.0. Dedication Vehicle: Journal of PkM Educational Sciences, 7(1), 164-168. 

Piotr, S. 2011. Sociology of Social Change. Jakarta: Prenada. Sunter, C. 1993. In Van Heerden, 

Cornelius H. and Puth, Gustav. 1995. Factors that Determine the Corporate Image of 

South African Banking Institutions. International Journal of Bank Marketing, 13(3), 

12-17.  

Putri, R. A. (2018). Development of flip book interactive learning media using kvisoft flip book 

maker based on Gresik cultural arts (Doctoral dissertation, UNIVERSITY OF 

MUHAMMADIYAH GRESIK).  

Putra, I. W. A. P., Widiani, D. A. M., & Murtika, N. P. A. D. P. (2023). THE ROLE OF THE 

MILLENNIAL GENERATION IN IMPROVING DIGITAL LITERACY IS TO 

ENCOURAGE THE DESIRE TO OPEN A WINDOW TO THE WORLD THAT IS 

INCREASINGLY ADVANCED IN REALIZING A GOLDEN 

INDONESIA. Proceedings of the Student Scientific Week (PILAR), 3, 118-131. 

Rachmi, N. H., & Sawarjuwono, T. (2020). Malem Songolikur: Revealing the Meaning of 

Prices Behind the Milkfish Auction Tradition in Gresik. E-journal of accounting, 30(5), 

1297.  

https://ejurnalunsam.id/index.php/JSSSR/index
https://creativecommons.org/licenses/by-sa/4.0/
https://creativecommons.org/licenses/by-sa/4.0/


 
 
 
 

 
26 

 

Journal Of Samudra Social Studies Research (jsssr) 
E-ISSN: XXXX 

Published by; 

Samudra University, Langsa-Aceh, Indonesia This is an open access article under the CC BY-SA license.  

 

Rohmawati, F. (2021). Transformation of Traditions in Gresik Regency Due to the Covid 19 

Pandemic. Journal of Economic, Management, Accounting and Technology, 4(2), 112-

118. 

Rosyidi, M. R. (2018). ANALYSIS OF MILKFISH QUALITY USING THE SEVEN TOOLS 

METHOD AT THE GRESIK MUD FISH AUCTION SITE (TPI). KAIZEN: 

Management Systems & Industrial Engineering Journal, 1(2).  

Swari, N. P. A. P., Mirayanti, N. K., Swandewi, N. P. A., & Widnyana, I. W. (2023). The role 

of the younger generation in maintaining the nation's art and culture. Proceedings of 

the Student Scientific Week (PILAR), 3, 132-136  

Shakhrani, A. W., & Kamil, M. L. (2022). Culture and culture: Review from various experts, 

the form of culture, 7 elements of culture that are universal. Cross-border, 5(1), 782-

791.   

Tumirin, T., & Abdurahim, A. 2015. The Meaning of Costs in the Solo Signs Ceremony. 

Journal of Multiparadigm Accounting, 6(2), 175-184.  

Wijaya, M. C. H., Jinnah, N. A., & Jannah, Z. (2024). The Selawe Night Tradition in Gresik, 

East Java in Urf's Perspective. Ma'mal: Journal of Sharia and Law Laboratory, 5(2), 

132-149.  

 

https://ejurnalunsam.id/index.php/JSSSR/index
https://creativecommons.org/licenses/by-sa/4.0/
https://creativecommons.org/licenses/by-sa/4.0/

